We are rolling out our Strategic
Sustainability Plan

We are advancing the strategic lines and projects of the 2024-2026 ASSP,
the roadmap that guides our decision-making and shapes our future. We are working
to activate it in all the countries where we operate.

Spread by country

Colombia has already taken the first steps to adapt the ASSP to its reality. We aim to
replicate this approach in all the countries where we operate. Our approach:
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